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Spatial Planning & environment

■■ Understand  the territories and pro-
mote a common culture on issues and 
perspectives on various scales.

■■ Elaborate strategies and sustainable 
development policies of territories, 
with their representatives, the 	
society, the institutional partners.

■■ 	Implement the policies:

–	 A framework document, the strate-
gic plan (SCOT)

–	 An operational tool, the local land 
use plan (PLU).

Share the project:  key of its’ success 

The time for consultation of stakeholders and decision makers, 
such as time of interaction with people are essential, Inform, 
listen, debate ... to build a real consensus around the project.
We pay special attention to the quality of this aspect both in 
its organization (workshops, seminars, conferences), and in the 
media communication supports (video presentation, commu-
nication materials, exhibition panels ...). 

Top references

■■ Assistance with project management as part of the process of developing the 
DRA “Control of urban sprawl” (Nord - Pas de Calais, 59-62).

■■ ESPON Project 1.3.2 “Territorial trends of management of natural heritage”.

■■ Land use strategy and housing policy in the area of Montreuil (62).

■■ Land use strategy and housing policy in the area of Boulogne (62).

■■ Strategic Plan of Beauvais agglomeration, of the Valley of Impressionists’ in 
the Oise, of  Osartis-Marquion area.

■■ Local land use plans of the municipalities of Saint-Denis, Bondy, Metropolitan 
area of Dunkirk, Caudry, Etaples, Lens, Levallois-Perret, Chaville, Choisy-le-Roi, 
Melun, Ivry, Neuilly-sur-Marne, Sèvres, Montigny-les-Cormeilles...

►► With a constant concern for:

−− Social equity, economic capacity, relationship 
between human and nature.

−− Historic background, vision for future generations: 
keep tracks and build the future.

−− Expression of social links, in harmony with the local 
genius.

►► Our concerns for your projects

−− 	Consider climate change, new ways of life, reducing 
consumption less consuming. 

−− Reconstruct the city on itself. Build the city on itself.

−− 	Smarten up the city, improving its’ attractiveness 
over time. 

►► High-level consultants

►► Over 20 years’ experience with local authorities:

−− Urban project / design, from conception to achie-
vement.

−− Housing and land management, investor’s strategy.

−− Spatial development strategy and territorial cohe-
sion.

−− Sustainable development assessment.



■■ Renewing the city on itself.

■■ Think, conceive and create sustai-
nable living places.

■■ Develop the creativity of the actors 
at stake.

■■ Develop partnerships to imple-
ment projects.

Housing & Facilities

Urban project & public space

■■ Supporting local authorities in the defi-
nition, coordination and implementation 
of housing policies.

■■ Ensure that housing policies are imple-
mented at the different territorial scales 
of territories: region, community of 
cities, city or area.

■■ Optimize the development strategies 
of the housing operators by conducting 
market research.

■■ Understand the housing needs and evo-
lution of housing demands of households 
by conducting  socio-economic  surveys.

Top references

■■ Strategic development of regional projects:
−− 	Redefining the housing policy of the department of Eure-et-Loir (CG 28).
−− 	Departmental Plan for Housing in the Pas-de-Calais (Pas de Calais Council & 

State).
−− 	Departmental Plan for Housing of Seine-Maritime (Seine-Maritime Council).
−− 	Strategic housing plan of  Urban Community of Dunkirk, of Beauvais Area, of 

Soissons Area ...

■■ Studies on private housing:
−− 	Development of a plan against substandard housing in the Val d’Oise (DDEA 95).
−− Assisting project owner in the application of PNRQAD for the City of Argenteuil 

(AMO). 
−− Assisting project owner in defining the rehousing programing within the imple-

mentation of the PNRQAD of Saint-Denis.
−− 	Diagnosis and action programs to improve degraded joint owned housing...

■■ 	Missions implementing relocation of tenants within the urban 
renewal projects of Lille (2005-2012) in Lille, Tourcoing, Roubaix and 
Mons-en-Baroeul.

■■ Market analysis within the development strategy of lessors:  Batigère 
Ile-de-France, PROCIV North (formerly Crédit Immobilier de France), 
Hainaut Real Estate Group.

►►GéoStratège™

►►Consultation

►►Communication

►►Project management

Top references

■■ City Projects (Poissy, Carrières-sur-Seine, Vernon, Tourcoing, Evry, 
Cambrai, Arras, Poitiers, Limeil-Brévannes ...).

■■ Area projects within urban renewal policies (ANRU), within processes 
creating new building resorts (ZAC, joint public-private project ...

■■ Economic activity Parks, Restructuring and Development (Paris Beau-
vais, Chanteloup-les-Vignes, Berck-sur-Mer, Taverny ...).

■■ Development of the center areas of towns and cities, railway stations 
areas  (Rouen, Euralille, Neptune Dunkirk, Villepinte, Tourcoing, Arras, 
Valenciennes ...).

■■ Creating public spaces, squares, parks, avenues,malls (Rouen, Caudry 
Dainville, Armentieres ...).

■■ Improving the landscape of the entries and going through roads of 
cities  (Rouen, Vichy, Calais, La Chapelle d’Armentieres ...).

■■ Creating Eco-areas  in Poissy, Grande-Synthe, Dammarie-les-
Lys,Gravelines, The Portel ...).



■■ How Geo-marketing is useful for 
territorial institutions, lessors and 
planners?

■■ How to define the areas to enhance 
polarity in terms of policies of equip-
ment and services, transportation, 
housing programs?

■■ How to implement coherent strategies 
of local events, tailored to the profiles 
of people and their expectations?

■■ How can the impact of a project?

■■ Communities hold about 30% of urban 
land available. How to optimize space 
for the public good?

■■ How to position its heritage and its 
evolution in perspective?

■■ How to measure the attractiveness of a 
region, city or areas?

►► Understanding the territories and develop a common 
culture issues and perspectives on different scales.

►► Develop strategies and policies for sustainable deve-
lopment of territories, shared with elected officials, civil 
society and institutional partenaires.

►► Providing the means to implement them. 

►► Renewing the city to itself.
►► Composer and create collective spaces that bring together.
►► Develop the creativity of Actors at stake.
►► Pool services and public facilities to support true sustainable 

development.
►► Communicate and foster partnerships to complete projects.

To Design

To implement

►► Supporting local authorities in the definition, coordination 
and implementation of policy habitat.

►► Include housing policies in line with the development pro-
jects of the territories at different levels: department, EPCI, 
city or neighborhood.

►► Optimize the development strategies of housing operators.

To Bring Facilities

To house

To Shedule

To plan

Effective management and sustainable land
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GéoStratègeTM, a tool that combines geo-marketing with 
the social and environmental trends.
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GéoStratègeTM, it is
►► Models that are personalized and assembled for a 

“tailored” response to your request.

►► Geomarketing to serve territorial institutions, lessors 
and project developers.

►► Studies implemented in a controlled and time at an 
affordable price.

►► More than 40 data sources in fields such as environ-
ment, demography, quality of life and retail shops.

►► Datas that are constantly updated and supplemented.

►► Reliable projections upto 15 years.

►► Permanent technical innovations.

►► Over 20 years of experience at your service.


